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o, . Domestic overnight visitation within Australia o . . .
Domesh( Vlsﬂ’ors to Auﬂ’mha reached new record highs in the year ending Domestic visitors within Australia (million)
December 2016. The number of trips taken by 100 -

8 2 Australians rose 4.2% to 90.7 million, a new record,
ge : zlnkefc with QLD, NSW, VIC, WA, and ACT all boasting

A ° record visitation numbers. 90 |

Holiday 37,094,000 6.3% 39 25% Growing at aleisurely pace

VFR® 31,270,000 3.0% 33 -1.4% The national-level growth in visitation is underpinned 80 4
by leisure travellers with holidaymakRers growing at a
rate of 6.3% to 37.1 million, and those visiting friends
and relatives (VFR) growing at 3.0% to 31.3 million.
Healthy consumer confidence in 2016 helped to buoy
leisure travel. Business travel on the other hand grew
A v at a slower pace (+1.4%) with interstate business travel
contracting by 1.6%. 60

Business 18,669,000 1.4% 35 -5.3%

70 A

Holiday 26,902,000 6.1% 31 1.8%
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National nights
VFR 21,935,000 2.2% 24 -3.2%

The average length of overnight domestic trips was Year ending December
stable at 3.7 nights in the year ending December 2016
although Australians are taRing slightly longer
holiday trips and slightly shorter business trips than a
year ago.

Business 10,574,000 4.2% 34 -55%

State comparison - domestic visitors
(percentage change)

-2013 « 2014 « 2015 « 2016
A A Open wallets

12% %
Holiday 1,024,000 8.0% 55 23% Australians travelling domestically spent $61.0 billion
on overnight travel in the year ending December
2016. This is 5.3% higher than a year ago and equates
to an average spend of $182 per night.

VER 9,650,000 4.6% 5.0 0.3%
8%

Business 8,328,000 -1.6% 34 -55%

8%
6%
. 5% 4y 4%
3% 4%
I I II ; u

4%
Expenditure in Australia

LUEIEE] $ million Annual change Disclaimer
In recent quarters, some unexpectedly high growth rates have 0%
A appeared in some National Visitor Survey (NVS) sub-estimates.
The issue is more pronounced when looking at purpose of travel
Holiday® $26,232.5m 9.0% and regional level information. TRA is reviewing the data and 2%

-4%

suggests that users of the NVS data interpret recent year on year

5
VFR $9,557.8m 3.0% growth rates with caution until further notice.

Qld NSW Vic Aust

Business® $10,815.6m 4.7% Year ending December
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Domestic Visitors to Queensland Domestic visitors to Queensland (million)
More funinthesun

Leisure travellers drove the 3.4% growth in total 22
A A Queensland domestic visitation, while business trips fell 2]
) o o 4.4% in the year ending December 2016. The growth in
Holid 8,264,000 8.2% 45 3.9% . 2 .
oncay holiday and VFR visitation reflects the overall trend in 20
VER 7,227,000 4.0% 35 _0.6% Australia, however; Queensland is slightly outpacing
(holiday +8.2%, VFR +4.0%) the national trend (holiday 19 1
Business 4,395,000 -4.4% 36 0.9% +6.3%, VFR +3.0%). 8 1
17 4
My backyard 16 A
A A
. . . Intrastate travel continues to make up the majority of 15
Holiday 5,508,000 >.0% 34 42%  Queensland domestic tourism (representing 69.9% of 3 3 3 2 5 3 g 3 e 2
; ] o] o] IS N Q I I I I
VFR 5,232,000 16% 27 21% trlp§) anFI hgs recorded rpodest growth of 1.4% to 145 N N N
million trips in the year ending December 2016.
Business 3,013,000 -4.2% 3.7 2.5% Year ending December
IRnow justthe state
— Annual changein expenditure in Queensland - Purpose
A ° Holiday visitation to Queensland from other states was a
) highlight in the year ending December 2016, with a growth 12.0% -
Holiday 2,756,000 15.2% 6.7 0.2% rate of 15.2%, bringing visitation to 2.8 million trips.
VER 1,995 000 0.6% 55 8% Interstate VFR trips also recorded double-digit growth to
e - ) e 2.0 million visits, while interstate business followed the 8.0% 1
Business 1,382,000 4.8% 34 27% soft national trend downwards. »
4.0%
Expenditure in Queensland Expenditure growth 0.0% 1
Queensland 0 al change The amount of money spent by domestic visitors in
Queensland rose to a record high of $15.1 billion. 4.0% 4
A Queensland's growth rate in expenditure outpaced Rey -4%
5 6.910.2m 9.2% rival states NSW and VIC, especially in hol!day
Holiday $6, ? expenditure, with Queensland's 9.2% growth in holiday -8.0% - N
VERS $2,265.4m 9.3% spend higher than both NSW (+55%) and VIC (+6.2%). & & & <
NS N
9
Business® $2,346.7m -3.8%

Year ending December 2016
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Domestic visitors (oy region

Visitors é-\hnannugael Holiday visitors é\hnannugael
Brisbane 6,045,000 5.1% 1,631,000 19.8%
Gold Coast 3,722,000 1.7% 1,989,000 4.9%
Sunshine Coast 3,394,000 15.2% 1,944,000 15.4%
Fraser Coast 596,000 -0.3% 306,000 29.7%
Southern Qld Country’ 2,085,000 1.5% 575,000 8.3%
Southern GBR 1,976,000 1.6% 616,000 6.2%
MacRay 862,000 8.6% 177,000 229%
Whitsundays 464,000 3.8% 300,000 -23%
Townsville 1,158,000 7.5% 362,000 19.5%
TNQ 1,896,000 -11.3% 955,000 -11.9%

Three year trend

Outback

Visitors

531,000

Trend
ChangeB

13.6%

Holiday visitors

224,000

Trend
ChangeB

25.5%

For more insisz’s and data spe(i{ic to any o{- the Queensland regions listed

above, please refer to the Regional Snapshots which are released quav’(evly and

@an be found on our website at www.’real.alueensland.com

Disclaimer

In recent quarters, some unexpectedly high growth rates have appeared in some
National Visitor Survey (NVS) sub-estimates. The issue is more pronounced when
looking at purpose of travel and regional level information. TRA is reviewing the data
and suggests that users of the NVS data interpret recent year on year growth rates
with caution until further notice.
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Year ending December 2016

Brisbane

Brisbane domestic overnight visitor numbers
reached a record high of 6.0 million (up 5.1%).
Brisbane domestic overnight holiday visitor
numbers also reached a record high of 1.6
million (up 19.8%). Interstate holiday visitation
increased strongly up 35.1% to 639,000, while
intrastate holiday visitation was up 11.7% to
9G3,000.

Gold Coast

Domestic expenditure in the region increased
4.0% to $3.0 billion. While nights were stable,
average spend per person per night was up
3.9% to $222 dollars.

While visitation (+1.7%) and visitor nights
(+0.1%) in the Gold Coast were relatively stable
there was a softening in domestic business
visitation with the number of business
visitors down 18.4% to 369,000.

Sunshine Coast

Sunshine Coast saw strong growth in the Rey
measures of domestic overnight visitation,
nights and expenditure in the year ending
December 2016 with record highs in both
visitation and expenditure (now at $2.1 billion).

Tropical North Queensland

After a strong result in 2015, TNQ saw a
decline in the Rey measures of domestic
overnight visitation, nights and expenditure
(now at $1.9bn) for the year ending December
2016.

Southern Great Barrier Reef (SGBR)

An increase in domestic overnight visitor
expenditure was recorded in SGBR with total
spend reaching a record $1.1 billion, up 11.6%
year on year. Visitors to SGBR are staying on
average 7.9% longer, now at 4.1 nights on
average.

Southern Queensland Country

In the year ending December 2016, domestic
visitors to SQC increased 11.5% to a record 2.1
million visitors, nights reached 6.4 million,
while expenditure in the region was a record
$830.4 million, up 44.6% year on year.

MacRay

In the year ending December 2016 domestic
visitors to MacRay increased 8.6% to
862,000 visitors, nights reached 3.1 million,
while expenditure in the region was $346.1
million, up 7.4% year on year.

Townsville

Townsville recorded good growth in
domestic visitation in the year ending
December 2016 up 7.5% to 1.2 million visitors.
Visitor nights were stable at 4.1 million.

Whitsundays

The Whitsundays saw moderate growth in
domestic overnight visitation in the year
ending December 2016, up 3.8% year on year
to 464,000 visitors. Expenditure in the

region softened to $5045 million
(-3.7%).
Fraser Coast

Domestic overnight visitation to the Fraser
Coast remained stable at 596,000 while
visitor nights increased in the year ending
December 2016.

Outback

Domestic overnight travel to the Outback
increased 13.6% in the three years to
December 2016. In the three years to year
ending December 2016, holidaymakRers to
the region increased by 25.5% to 224,000,
growing more strongly than both VFR (13.2%)
and business (6.0%) visitation.p
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Queensland

Intrastate visitors by region

Intrastate Visitors AnRuE:
change
Brisbane 3,564,000 1.4%
Gold Coast 1,902,000 -0.5%
Sunshine Coast 2,538,000 10.8%
Fraser Coast 448,000 -51%
Southern QLD Country’ 1,734,000 14.0%
Southern GBR 1,727,000 2.6%
MacRay 741,000 7.9%
Whitsundays 253,000 5.9%
Townsville 927,000 13.3%
TNQ 1,195,000 -16.8%
Interstate visitors by region
Interstate Visitors AnnGal
change
Brisbane 2,481,000 1.0%
Gold Coast 1,819,000 4.1%
Sunshine Coast 856,000 30.7%
Fraser Coast 148,000 17.5%
Southern QLD Country’ 351,000 0.6%
Southern GBR 249,000 -4.2%
Mackay 120,000 12.1%
Whitsundays 211,000 1.4%
Townsville 231,000 -10.5%
TNQ 701,000 0.1%

www.teq.queensland.com
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Year ending December 2016
Data Source:

. .. . 4 . The information included in this report refers to overnight visitor data extracted from the National

DOW\eS‘h( VlSl‘{'OI' expendlfwe n AMS‘h’ﬂllﬂ l')y S‘l’a‘l’e Visitor Survey, managed by Tourism Research Australia. Approximately 120,000 Australian

residents aged 15 and over are surveyed on an annual basis using a telephone interview. The

statistics included in this report depict rolling annual data and are updated each quarter. The use of

by State $ million Annual change Share $/Visitor rolling annual data removes seasonality from the data allowing the measurement of real growth and
decline.
o o,
QueenSIand $15,071.3m 4.0% 24.7% $725 For this publication data has been adjusted to conform to Tourism and Events Queensland’s
NSW 316’7]8_6m 3.8% 27.4% 8571 tourism region definitions. These are consistent with current Regional Tourism Organisation
- - boundaries.
VIC $12,189.3m 1.0% 20.0% $557 For Further Inf )
or Further Information:
Other $16,982.Im 11.5% 27.9% $761 Research Department
. Tourism and Events Queensland
Total Australia $60,967.0m 5.3% 100% $672 Email: research@queensland.com
Website: www.teq.queensland.com.au/research
. . . . Notes:
DOW\CS‘h( VlSl{'OY CXPP.V\AI‘hAYe n QMCCV\S'GV\A by I’equV\ 1. Annual change refers to the percentage change between the year covered by this snapshot

compared to the year prior.
2. Avg stay: Average length of stay.

by Region $ million Annual change Share $/Visitor 3. VFR: Visiting friends or relatives. Please note: Figures for regional visitation may be impacted by
the VFR marRet. VFR visitors typically stay with friends or fami_ly and as such their commercial
Brisbane $35684m 03 7% £590 s o s e o e PTes3 Var
Gold Cosss $2,9906m 40 19.8% 5804 e oo %
Sunshine Coast SZ,Hb.Om 16.0% 14.0% $623 Z).Jx:f:xh\zr;glrj:%nos‘:lannsdrg;léztsr-y region is inclusive of the Toowoomba, South Burnett, Southern
Fraser Coast $269.0m 1.9% 1.8% £452 gb;r::rcédcpoaphgeetr:reefsr;egtzs[[t;e[hpee;ceearr\t:ﬁsrlchange between the three years to this year ended,
Southern QLD Country7 $830.4m 44.6% 5.5% $398 Tourism Research Australia have implemented a dual frame methodology to the National Visitor
Southern GBR $1,084.8m 11.6% 72% $527 Sampie 12 collected om residental landines and anomher o mobile phonés, This wil help
Mackay $346.1m 4% 23% 3402 e e e i e B ot o b
Whitsundays $504.5m 3.7% 33% 51,087 change results are a guide only as they are not directly comparable.
Townsville $824.0m -1.3% 55% 5712 /p Not publishable
Outback $352.6m 133%° 2.3% $664
TNQ $1,943.1m -15.5% 12.9% $1,025
Disclaimer:

By using this information you acknowledge that this information is provided by Tourism and Events Queensland (TEQ) to you without any responsibility on behalf of TEQ. You agree to release and indemnify TEQ for any loss or damage that you may suffer as a result of
your reliance on this information. TEQ does not represent or warrant that this information is correct, complete or suitable for the purpose for which you wish to use it. The information is provided to you on the basis that the you will use your own skill and judgement and
maRe your own enquiries to independently evaluate, assess and verify the information’s correctness, completeness and usefulness to you before you rely on the information.
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